Twenty-Two Years of Techwriting At-A-Glance by www.jackBellis.com, www.usabilityInstitute.com April 3, 2005
	1983-‘87
	‘87-’93 (6 years)
	’94-95
	’95-2003 (8 years)
	2004
	December 2003—Now

	Bought an Atari computer, created Simax, program for video signs
	Drycleaning Computrr Systems, 
Installer/Trainer 
	Unisys Corporation, 
Senior Analyst
	Integrated Systems Consulting Group, now First Consulting Group, 
Techwriter…Advisory Consultant
	Satori Group, 
User Interface Designer
	Octagon Research Solutions, 
User Experience Manager

	
	documented retail, point-of-sale system for drycleaners
	First full-time techwriting job, award for help system, tutorial 
	Help systems, brochures, rich media, CBT, web pages, interface design.
	Designed a web equivalent to Excel, programmed by Russian developers
	

	
	Uncles
	Wrote Computers Stink, (“Might, may”)
	Wrote It’s Not Carpal Tunnel Syndrome, RSI Theory & Therapy for Computer Professionals, Inquirer Op-Ed piece
	
	


The Evolution of Techwriting

· Then: 1982: C:> prompt… no information on the screen, all information “in the docs.”

· Now: most information on the screen, Windows conventions make “dialog completion” procedures trite.
Techwriting Values

· The most valuable of all talents is that of never using two words when one will do. —Thomas Jefferson. Brevity, “writing for the Web,” people are busy.
· People don't want good editing. They want answers. Research is the limiting factor. 

· Writing is for reading. Only your readers "own" the decision-making. 
· Base your writing priorities on those of Gary Blake, The Wall Street Journal, 1/7/97: "It Is Recommended that You Write Clearly": 
1. Poor organization
2. Inappropriate tone
3. Passive language
4. Lengthy sentences
5. Lengthy paragraphs
6. Hedging, weasel words (take responsibility) 

7. Redundancy
8. Misused words
9. Grammar and punctuation
10. Spelling and capitalization (embarrassing but not what counts)

· Do less writing and more picture drawing. My career: a picture is worth a thousand words

· Make all information accessible anywhere/anytime, what I call profuse help. 
· Get your information placed right into the applications. This is called usability and UI design. 
Examples

· Satori Help, Satori online resources (RoboDemo/Captivate), Octagon Help, Brochures

Advice

· Be Technical

· Good design is not generally copyrightable, learn from others… Before & After Books

· Rapport, view your role as others view it (understand others’ pressures)
· Word, XML, web editing, Macromedia Captivate, webinars, learn a vector-based graphics tool like Fireworks, STC
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SurveyMankey is bath a pawerful solution and a tremendous value. Compare aur prices to any of our competitors...you'l i
tough to match!

Professional Subscription

& professional subscription is anly $19.95/month (or anly §200.00/year), and includes up to 1000 responses per month. If y
responses in any given month, there is an additional charge of $0.05 per survey response. There are no long-term contracts, and
time. As & professional subscriber, you have sccess to al of the advanced features of SurveyMonkey. You can create an unlir
with an unlimited number of pages and questians. In addition, all of your surveys are completely unbranded

Basic Subscri

A basic subscription is totally free and includes al of the basic features of SurveyMankey. It's a great option for individuals, stu
doesn't need the advanced features of SurveyMonkey. Unlike other services, thers are no annoying banner ads on your surveys.
Survey respanses remain absalutely private. Please note that basic subscribers ars limited to a total of 10 questions and 100 resp

Compare Us

The vast majority of our competitors charge much more (sometimes thousands of §5) for fewer features than SurveyMonkey. Ir
designed fram the ground up to be both inviting and intuitive. There are no hidden fees, and no gotchas. Our goal s simple: to cr
powerful survey tool on the web. We hope you agree. (If you don't agree, feel free to tell us why.)

Zoomerang™ SuperSurvey Greenfield Online
Infopall Perseus Policat

Inguisite Cool Surveys Survey System
Apian Software Hosted Survey. Surveyview
Statpac SurveyGold Survey Select
InstantSurvey EZSurvey Mercator
SurveyCrafter PollPro SurveyHeaven
Surveywire Objectplanet Surveysaid
mantalNSIGHT Active Websurvey SumQuest
CustomerSat StatSurvey Surveysite

QuickSense SurveyTrends LiveSurveys
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Support Services

The Satori Group is committed to delivering outstanding satisfaction to our clients. Satori Group's support services are
designed to streamline issue resolution and maximize the value of your business intelligence software and business

performance management solution investrments

Knowledgebase

Support Program Levels

Satori Group offers three levels of support: Basis, Enhanced, and Premium. Details for each of these levels are described in

the following table

Support Services At-A-Glance Chart

Efhenced -

Live support during standard business hours from 8:30 AM to 5:30 PM (EST)
Monday through Friday

24 % 7 access to Online Support Site; including Online Support System,
Knowledge Base and Download Site

Multile contact methads; including e-mail, fax, web and phane

Receive support alerts; notification of new release software and
documentatian

Number of support incidents included 12 25
Humber of Designated Customer Contacts that may contact Support Services| 2 3
Number of hours of Satori Consulting Servises to apply as you wish s
Discount percentage an additional training 10%

Priority involverent in Beta pragrams, which speeds rallaut and ensures
product stability in your environment

v

Scheduled conference calls with Support Analyst to review status and
priorities of support incidents

Quarterly

The Designated Customer Cantacts communicate directly with a Dedicated
Support Analyst

Prioritized product defect/bug requests for mors timely resolution and less
impact to customer

Hirror image of customer-specific application maintained in Satori Lab for
expedited problem resolution






�Example of a Poor Comparison Page











�Example of a Good Comparison Page











�(2005) The Value Proposition in Techwriting… �Does it answer the reader’s question?











�(1997?) The Value Proposition in Techwriting… Does it answer the reader’s question?














